


T H U R S D A Y  E V E N I N G  W E L C O M E  R E C E P T I O N  —  $ 1 0 , 0 0 0 *

The f i rst  main  event  of  the  conference offers  an  unmatched chance to  make a  strong f i rst

impress ion.  The  partner  company wi l l  have  prominent  logo placement  throughout  the

recept ion  area  and the  opportunity  to  offer  br ief  remarks .  Inc ludes  a  push not i f icat ion  in

the  conference app.

F R I D A Y  P L E N A R Y  L E A D E R S H I P  L U N C H  P A R T N E R  —  $ 8 , 5 0 0 *

The Fr iday  Lunch Plenary  reaches  near ly  a l l  s tudent  attendees .  The  partner  may g ive  br ief

introductory  remarks  and wi l l  have  i ts  logo prominent ly  d isplayed in  the  d in ing  area  on

screen.  Inc ludes  three  (3 )  reserved tables  and a  push not i f icat ion  in  the  conference app.

S A T U R D A Y  P L E N A R Y  A N D  P E R S P E C T I V E S  M E A L  P A R T N E R  —  $ 7 , 5 0 0 *

A h ighl ight  of  the  conference and one of  ROMBA’s  most  ant ic ipated events ,  showcasing

personal  journeys  of  s ign i f icant  impact  ( “Perspect ives” ) .  The  partner  may g ive  br ief

remarks ,  with  logo v is ib i l i ty  throughout  the  d in ing  area  on screen,  and wi l l  receive  three  (3 )

reserved tables .  Inc ludes  a  push not i f icat ion  in  the  conference app.

F R I D A Y  P L E N A R Y  B R E A K F A S T  P A R T N E R  —  $ 6 , 0 0 0 *

Start  the  f i rst  fu l l  conference day  with  maximum vis ib i l i ty !  The  partner  may provide  br ief

introductory  remarks  and receive  logo placement  in  the  d in ing  area  on screen,  three  (3 )

reserved tables ,  and a  push not i f icat ion  in  the  app.

T R A C K  P A R T N E R S H I P S  ( D e a d l i n e :  M a y  3 1 )  —  $ 7 , 5 0 0 *

ROMBA offers  d ist inct  conference tracks  by  industry/sector  of  interest  for  our  students

and profess ionals  (e .g . ,  Consult ing ,  F inance,  Healthcare ,  Tech) .  Each exclus ive  partner  wi l l

have  branding  for  a l l  sess ions  in  that  t rack  and the  chance to  open or  inc lude messaging  in

sess ions .  The  number  of  sess ions  var ies  by  track .

ROMBA ENHANCEMENTS
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Enhancements  marked with  an  aster isk  (* )  are  exclus ive  opportunit ies.  Addit ional  exclus ive

opt ions  may be  avai lable ;  p lease  contact  the  Development  team for  pr ic ing  and avai labi l i ty.

SAPPHIRE + ABOVE



T A L E N T H E A D S H O T S P A R T N E R — $ 8 , 0 0 0 *

A c r owd f a v o r i t e i n t r odu c ed i n 202 3 , t h i s oppo r t un i t y p r o v i de s f r e e p r o f e s s i on a l

h e a d s ho t s f o r t h e ROMBA c ommun i t y . T h e p a r t n e r w i l l r e c e i v e b r a nd i n g , s i g n a g e , a nd a 

sma l l t a b l e f o r e n g a g eme n t w i t h s t ude n t s . F r i d a y a nd S a t u r d a y ( w i t h t i me s t o be

f i n a l i z ed w i t h s t a f f ) . I n c l ude s a n a pp pu s h no t i f i c a t i on .

N E T W O R K I N G L O U N G E P A R T N E R S H I P — $ 7 , 5 0 0

Spon s o r a popu l a r s p a c e f o r p r o f e s s i on a l n e t wo r k i n g , i n f o rma l me e t up s , a nd sma l l -

g r oup wo r k . T h e p a r t n e r r e c e i v e s l o g o v i s i b i l i t y i n t h e a g e nd a a nd on - s i t e s i g n a g e , p l u s 

a ded i c a t ed t a b l e upon r equ e s t f o r ou t r e a c h a nd r e c r u i t i n g . I n c l ude s a n a pp pu s h

no t i f i c a t i on .

H O T E L R O O M K E Y S — $ 6 , 0 0 0

You r c omp a n y ’ s l o g o w i l l be c o - b r a nded w i t h Re a c h i n g Ou t MBA on ho t e l r oom k e y s f o r 

a l l a t t e nde e s s t a y i n g a t t h e o f f i c i a l c on f e r e n c e ho t e l .

A F F I N I T Y R E C E P T I O N P A R T N E R — $ 6 , 0 0 0 

Suppo r t on e o r mo r e o f ROMBA ’ s s i g n a t u r e g a t h e r i n g s t h a t b r i n g t o g e t h e r pe op l e w i t h 

s h a r ed l i f e e x pe r i e n c e s , i n t e r e s t s , o r b a c k g r ound s t o c e l eb r a t e c onn e c t i on , l e a de r s h i p , 

a nd be l on g i n g . E a c h r e c ep t i on i n c l ude s c omp a n y l o g o p l a c eme n t a nd t h e oppo r t un i t y 

f o r b r i e f r ema r k s . T h i s c a t e g o r y i n c l ude s t h e F e l l ows Re c ep t i on .

ROMBA ENHANCEMENTS
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AVAILABLE AT ALL LEVELS



R E G I S T R A T I O N  D E S K  &  L A N D I N G  P A G E  —  $ 5 , 0 0 0

Your  brand greets  attendees  at  check- in  and onl ine .  Partners  may provide  a  branded

welcome i tem (pending  approval ) .  Inc ludes  logo d isplay  on-s i te  and on the  d ig i ta l

reg istrat ion  page.

N E W  O P P O R T U N I T Y !  T - S H I R T  P A R T N E R  —  $ 5 , 0 0 0

Feature  your  logo on a  l imited run of  250 shirts  worn by  ROMBA staff ,  board members ,

student  organizers ,  and Fel lows.  L imited to  three  partners ,  with  each T-shirt  having  a

dist inct  des ign  coordinated and approved by  Reaching  Out .

E V E N I N G  E N T E R T A I N M E N T  P A R T N E R  —  $ 5 , 0 0 0

Sponsor  one of  ROMBA’s  l ive ly  evening  events—such as  concerts ,  part ies ,  or  specia l

recept ions—with  your  logo prominent ly  d isplayed.  The  partner  company wi l l  have  a  chance

to  g ive  br ief  remarks .  Inc ludes  app push not i f icat ion  and opportunit ies  for  addit ional  on-

s i te  branding .

C O M P A N Y  P R E S E N T E D  W O R K S H O P  —  $ 5 , 0 0 0  ( i n - p e r s o n )  /  $ 4 , 0 0 0  ( v i r t u a l )

Lead a  sess ion  on a  topic  of  your  choice  (pending  approval )  to  our  ta lent  pool  at  the

conference.  Previous  examples  inc lude Problem Solv ing  Through Product  Launch and Ace

the Case  Interv iew.  V i rtual  workshops  may be  hosted year-round as  ear ly  as  late  spr ing .

CO F F E E  B R E A K  &  CO F F E E  C H AT S  —  $ 4,0 0 0

Sponsor  a  conference cof fee  break  with  your  logo d isplayed on stat ions  and s ignage.

Includes  an  engagement  table  and opt ion  to  host  l ive  cof fee  chats  or  even a  recept ion-

sty le  engagement  over  cof fee.  Fr iday  or  Saturday;  one  partner  per  day.

P R I N T E D  P R O G R A M  A DV E RT I S E M E N T

Ful l  Page  — $3,000

Half  Page  — $2 ,000

ROMBA ENHANCEMENTS
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P R I V A T E  &  S E M I - P R I V A T E  C O N V E R S A T I O N  S P A C E S

Ful l -Day Pr ivate  Space — $3,000

Two-Day Semi-Pr ivate  Booth — $2 ,000

Ful l -Day Semi-Pr ivate  Booth — $1 ,000

P R O M O T I O N A L  V I D E O  C L I P  —  $ 3 , 0 0 0

Showcase  a  one-minute  company v ideo in  off ic ia l  ROMBA promotions ,  d isplayed on key

conference screens  including  before  and after  our  main  plenar ies .  L imited to  f ive  partners .

C O M P A N Y  W E B I N A R  P I T C H  —  $ 2 , 5 0 0

Pitch  your  company to  ROMBA’s  top MBA ta lent  in  a  pre-conference webinar  that  a lso

guides  students  on  navigat ing  the  conference and expo.  L imited avai labi l i ty  to  no  more

than s ix  partners .

E X C L U S I V E  P A R T N E R  E M A I L  —  $ 2 , 5 0 0

Your  company’s  branded message,  v isuals ,  and cal l - to-act ion  d istr ibuted to  over  20,000

members  of  the  ROMBA community .  L imited s lots  ava i lable .

C O M P A N Y  B R A N D E D  S E S S I O N  ( S t a r t i n g  J u n e  1 )  —  $ 2 , 5 0 0

Partner  with  MBA students  to  shape a  sess ion  featur ing  industry  and community  leaders .

Includes  introduct ion  opportunity  and a  guaranteed speak ing  ro le  on  the  chosen panel .

ROMBA ENHANCEMENTS

R E AC H I N G  O U T  M B A  S U P P L E M E N TA L  PAC K E T  2 02 6 PAG E  4

AVAILABLE AT ALL LEVELS



N E W  L O W E R  P R I C E !  A D D I T I O N A L  C A R E E R  E X P O  B O O T H  —  $ 2 , 0 0 0

Expand your  booth  footpr int  with  an  addit ional  10’x10’  space  (one per  company) .

P U S H  N O T I F I C A T I O N  I N  A P P  —  $ 1 , 5 0 0

Send a  targeted message  to  conference attendees  through the  ROMBA app ( l imited to  f ive

partners) .

N E W  L O W E R  P R I C E !   C O M P A N Y  M E A L  T A B L E  —  $ 1 , 5 0 0

Reserved table  for  your  team dur ing  a  se lected conference meal .

ROMBA ENHANCEMENTS
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C A S E  C O M P E T I T I O N  +  B R E A K F A S T  —  $ 7 , 5 0 0 *

Student  teams compete  to  solve  a  real -wor ld  bus iness  case ,  with  winners  pr ize  money.  The

partner ing  organizat ion  is  guaranteed three  seats  on  the  judging  panel ,  and i ts  logo wi l l  be

prominent ly  d isplayed dur ing  the  event  and breakfast .  Avai lable  only  at  Sapphire  or  above.

F I N A N C E  C A S E  C O M P E T I T I O N  —  $ 5 , 0 0 0 *

Student  teams demonstrate  f inancia l  and strateg ic  analys is  sk i l ls  for  pr ize  money.  The

partner  receives  three  judging  seats  and logo v is ib i l i ty  throughout  the  compet i t ion.

Avai lable  only  at  Sapphire  or  above.

S T A R T - U P  P I T C H  C O M P E T I T I O N  —  $ 5 , 0 0 0

Teams present  real  or  f ict ional  start-up p i tches ,  with  winners  awarded $4,000 in  funding .

The partner  organizat ion  receives  a  judging  seat  and logo d isplay  dur ing  the  event .

E S S A Y  C O M P E T I T I O N  —  $ 5 , 0 0 0

Support  student  access  to  ROMBA by co-branding  the  essay  contest ,  which  grants

compl imentary  hotel  stays  to  winners .  Partners  a lso  have  input  on  the  essay  topic  and

select ion  process .

COMPETITIONS
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C L U B  L E A D E R S H I P  S U M M I T  –  A p r i l  1 0 – 1 1 ,  L o c a t i o n  T B A

A two-day event  where  LGBTQ+ c lub leaders  f rom business  schools  across  the  U.S .  and

beyond gather  to  bui ld  leadership  sk i l ls  and learn  how to  expand their  c lubs ’  inf luence on

campus and with in  the ir  communit ies .

P R E S E N T I N G  C L U B  L E A D E R S H I P  P A R T N E R S H I P  —  $ 1 0 , 0 0 0

Create  strong bonds  with  each of  the  LGBTQ+ MBA c lub leaders  across  dozens  of

campuses .  These  connect ions  can fac i l i tate  on-campus recruitment  and engagement

opportunit ies .  Partnership  inc ludes  company logo presentat ion,  opportunity  to  g ive

welcome remarks ,  company presented workshop,  compet i t ion  judging ,  and more.

S A T U R D A Y  M E A L  P A R T N E R  —  $ 5 , 0 0 0

Opportunity  to  g ive  remarks  and d ine  with  the  fu l l  cohort .  Inc ludes  on-s i te  logo and

signage v is ib i l i ty .  Up to  f ive  company representat ives  may part ic ipate .

C L U B  C O M P E T I T I O N  P A R T N E R  —  $ 5 , 0 0 0

Clubs  e lect  to  compete  for  the  most  creat ive  and impactful  ways  in  which  pr ize

money wi l l  he lp  their  c lub make a  d i f ference to  the  community  both  on and off

campus.  Help  judge!

W E L C O M E  R E C E P T I O N  P A R T N E R  —  $ 3 , 0 0 0

Opportunity  to  g ive  remarks  and feature  your  company logo and s ignage  on-s i te .

CLUB LEADERSHIP
SUMMIT,
SUMMER TREKS + 
REGIONAL EVENTS
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Two-day events  where  ~30 incoming  MBAs v is i t  mult ip le  companies  to  explore  internships ,

meet  recruiters  and LGBTQ+ employees ,  and exper ience a  day  in  the  l i fe  at  each f i rm.

Previous  c i t ies  have  included New York ,  Chicago,  Boston,  Seatt le ,  San Francisco,  and more.

Cit ies  and dates  TBA.

P A R T N E R  B E N E F I T S :

One (1 )  scheduled 90-minute  company v is i t

Access  to  a l l  s tudent  part ic ipant  resumes/CVs

SUMMER TREKS
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REGIONAL EVENTS

$2500
VARIOUS CITIES/DATES

PRICING
VARIABLE

Regional  Events  connect  ROMBA students  and exper ienced ta lent  in  f lex ib le  formats—from

socia l  mixers  and panels  to  company-hosted d inners .  I f  you are  interested in  host ing

events  that  can attract  one or  more  parts  of  our  impress ive  ta lent  pool ,  p lease  reach out

direct ly  to  Development .

P A R T N E R  B E N E F I T S :

Tai lored engagement  based on event  format

Opportunity  to  connect  with  both  student  and profess ional  ta lent

Schedule  and pr ic ing  determined in  col laborat ion  with  the  Development  team



$ 2 5 , 0 0 0  N A M E D  F E L L O W S H I P  O P P O R T U N I T Y

The Reaching  Out  LGBTQ+ MBA Fel lowship  demonstrates  that  top bus iness  schools  are

committed to  developing  the  next  generat ion  of  out  LGBTQ+ and a l ly  bus iness  leaders .

Each Fel low receives  $20,000 for  the ir  ROMBA Fel lowship ,  a long  with  exclus ive  mentorship

and leadership  programming offered by  Reaching  Out  and corporate  partners .

The  2025 cohort  exceeded 100 Fel lows,  receiv ing  over  $7M in  fe l lowship  funds.  S ince  2019,

the  program has  inc luded Named Partnered Fel lowships ,  which  are  branded across

Reaching  Out  mater ia ls  and promoted with in  our  network .  Partners  may s i t  on  se lect ion

panels  and provide  input  on  se lect ion  cr i ter ia .  Company representat ives  are  a lso  inv i ted to

attend the  annual  Fe l lowship  Recept ion  at  the  ROMBA Conference and the  Fel lows Retreat

held  each July .

P R E V I O U S  C O R P O R A T E  F E L L O W S H I P  P A R T N E R S :  D I S C O V E R ,  A D P

P A R T N E R  B E N E F I T S  I N C L U D E :

Opportunity  to  develop select ion  cr i ter ia  and part ic ipate  on  the  se lect ion  committee

Market ing  and promotion of  the  corporate  fe l lowship  across  the  Reaching  Out  network ,

including  60+ partner  schools

ROMBA FELLOWSHIP
PROGRAM
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R O M B A  F E L L O W S H I P  R E T R E A T  —  P A R T N E R S H I P  O P P O R T U N I T I E S

As ROMBA Fel lows,  these  se lected students  are  considered to  be  among the  best  and the

br ightest ,  coming  from top bus iness  schools  across  the  g lobe.  Each summer,  the  incoming

Fel lowship  cohort  gathers  for  a  retreat  to  bui ld  the ir  network ,  develop leadership  sk i l ls ,

and learn  how Reaching  Out  can support  the ir  careers  both  whi le  in  school  and afterwards .

Programming for  the  retreat  takes  place  on Fr iday  evening  and a l l  day  Saturday.

F E L L O W S H I P  R E T R E A T  H O S T  P A R T N E R  —  $ 1 0 , 0 0 0  ( E X C L U S I V E )

Opportunity  to  host  the  2026 Fel lowship  Retreat  for  the  newest  cohort  of  ROMBA

Fel lows

Provide  meet ing  space for  retreat  events  with  remarks  on  Fr iday  or  Saturday

Opportunity  to  del iver  an  on-s i te  company presented workshop to  the  Fel lowship  cohort

Receive  a  resume book  from Fel lows attending  the  retreat

Recognit ion  dur ing  Execut ive  Director  remarks ,  on  ROMBA website  and socia l  channels

Includes  choice  of  jo in ing  Fel lows for  d inner  or  lunch for  up to  f ive  (5 )  company

representat ives

F E L L O W S H I P  R E T R E A T  D I N N E R  P A R T N E R  —  $ 5 , 0 0 0  ( L I M I T E D  T O  T W O  P A R T N E R S )

Opportunity  to  provide  remarks  dur ing  Fr iday  or  Saturday d inner

Receive  a  resume book  from Fel lows attending  the  retreat

Recognit ion  dur ing  Execut ive  Director  remarks ,  on  ROMBA website ,  and across  socia l

channels

Up to  three  (3 )  company representat ives  may jo in  Fel lows for  one d inner

F E L L O W S H I P  R E T R E A T  L U N C H  P A R T N E R  —  $ 2 , 5 0 0  ( L I M I T E D  T O  T W O  P A R T N E R S )

Opportunity  to  provide  remarks  dur ing  Saturday lunch

Recognit ion  dur ing  Execut ive  Director  remarks ,  on  ROMBA website ,  and across  socia l

channels

Up to  three  (3 )  company representat ives  may jo in  Fel lows for  lunch

ROMBA FELLOWSHIP
PROGRAM
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CONTACT
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R E AC H I N G  O U T  M B A ,  I N C.

P O  B OX  51 5 3 8 1  # 6 5 4 6 2

LO S  A N G E L E S,  C A  9 0 0 51- 6 6 8 1

EMAIL

S P O N S O R S H I P@ R E AC H I N G O U T M B A .O R G

WEBSITE

W W W. R E AC H I N G O U T M B A .O R G

SOCIAL MEDIA

L I N K E D I N

FAC E B O O K

I N STAG R A M

https://reachingoutmba.org/
https://www.linkedin.com/company/reachingoutmba/posts/?feedView=all
https://www.facebook.com/ReachingOutMBA/
https://www.facebook.com/ReachingOutMBA/
https://www.instagram.com/reachingoutmba/?hl=en

