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Over  our  25-year  h istory,  Reaching  Out  MBA has  grown to  inc lude a  range  of

programming that  e levates  and empowers  an  increas ingly  d iverse  community  of

bus iness  profess ionals.  We inv i te  you to  jo in  us  and engage with  our  ta lent  pool

throughout  the  year.

Reaching  Out  MBA has  been — and a lways  wi l l  be  — an  organizat ion  that  creates  open,

inv it ing ,  and inclus ive  spaces  for  the  community.  We encourage  and value  the

attendance,  engagement ,  input  and perspect ives  of  bus iness  profess ionals  f rom al l

backgrounds.  We bel ieve  that  a  safe  and support ive  environment  is  cr i t ica l  to  our

success.

Reaching  Out  uses  the  "+"  as  part  of  LGBTQ+ to  intent ional ly  embrace a l l  indiv iduals

who are  work ing  towards  bui ld ing  communit ies  of  inc lus ion,  respect ,  and belonging ,

including  a l l ies  of  the  LGBTQ community  and those  who are  not  fu l ly  represented by

the  letters  LGBTQ.  Reaching  Out  MBA of fers  equal  and inclus ive  opportunit ies  to

engage in  our  programs,  events  and organizat ional  act iv i t ies.  We ensure  a l l  attendees,

appl icants  and indiv iduals  engaging  with  our  organizat ion  have access  to  opportunit ies

without  regard  to  ident i ty  or  other  statuses  protected by  federal ,  s tate,  or  local  law.

We work  d i l igent ly  to  bui ld  and susta in  an  environment  that  is  f ree  f rom discr iminat ion

and harassment  for  a l l .

O U R  V I S I O N  i s  to  have  LGBTQ+ leaders  in  every  C- suite.

O U R  M I S S I O N  i s  to  increase  the  inf luence of  the  LGBTQ+ community,

inc luding  a l l ies,  in  bus iness  by  educat ing ,  inspir ing ,  and connect ing  MBA

students  and exper ienced profess ionals.  
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At  Reaching  Out  MBA ,  partnership  is  a  strateg ic  commitment  to  advancing  LGBTQ+ inclus ion

through engagement  and investment .  We seek  partners  who provide  both  resources  and

leadership  to  dr ive  educat ion,  connect ion,  and v is ib i l i ty  for  LGBTQ+ MBA and exper ienced

talent .  Our  goal  i s  an  inc lus ive  bus iness  landscape ref lect ing  the  fu l l  d ivers i ty  of  the  LGBTQ+

community,  strengthening  the  leadership  p ipel ine  and creat ing  meaningful  industry  impact .

EXAMPLES OF CORPORATE PARTNERSHIP ACTIVITIES:

Champion ROMBA’s  miss ion  with in  your  organizat ion

Present  workshops  to  LGBTQ+ MBA and exper ienced ta lent

Host  incoming  MBAs through Summer  Treks

Part ic ipate  in  panels  at  ROMBA or  other  events

Leverage  internal  networks,  such as  ERGs,  for  support

Select  ROMBA as  a  char i ty  of  choice

Serve  as  a  l ia ison to  ensure  a l ignment  and col laborat ion

THE MEANING OF
PARTNERSHIP
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NATIONAL
PARTNERSHIP

A Nat ional  Partnership  demonstrates

leadership  in  LGBTQ+ inclus ion,  s ignal ing

a  strong commitment  to  equity,

representat ion,  and opportunity  across

business.  With  an  annual  investment  of

$40,000+,  partners  receive :

E L E VAT E D  V I S I B I L I T Y:  Year-round

recognit ion  as  an  inclus ion  champion

ST R AT EG I C  A L I G N M E N T :  Direct  access  to

top LGBTQ+ ta lent

T H O U G H T  L E A D E R S H I P :  Inf luence

conversat ions  on  inclus ion  and

leadership

CO L L A B O R AT I V E  PA RT N E R S H I P :

Structured,  year-round engagement  with

the  ROMBA team
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Reaching  Out  MBA of fers  year-round events  for  current  and

postgraduate  ta lent  that  educate,  inspire,  and connect  the  LGBTQ+

business  community.  Corporate  partners  ga in  access  to  these  ta lent

pools  throughout  the  year.  Dates  and events  may change.
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CLUB LEADERSHIP SUMMIT

LOCATION TBD,  APRIL 10 -  1 1

Brings  together  LGBTQ+ bus iness  school  c lub leaders  to  share  ins ights

on growing  their  inf luence on campus and beyond.

SUMMER TREKS

LOCATIONS AND DATES TBA

Incoming  MBAs v is i t  corporate  partners ’  of f ices,  meet  recent  ROMBA

hires,  and learn  about  company culture,  ERGs,  and recruit ing .  Each

partner  engages  with  ~30 target  candidates.

FELLOWSHIP RETREAT

PHILADELPHIA ,  JULY 24-25

Incoming  Fel low s bui ld  networks,  develop leadership  sk i l ls ,  connect

with  corporate  partners  and post-MBAs,  and learn  how Reaching  Out

supports  career  grow th dur ing  and af ter  MBA programs.

ROMBA CONFERENCE + PRIZM EXPERIENCE

DALLAS,  OCTOBER 1-3

The world ’s  largest  gather ing  of  LGBTQ+ MBA ta lent ,

integrated with  PRIZM for  seasoned profess ionals.

Includes  plenar ies,  workshops,  events,  and a  Career  Expo

for  corporate  recruit ing .  2026 wi l l  be  at  Hi l ton  Anatole,

Dal las,  TX .

2026
REGIONAL EVENTS

Regional  Events  for  2026 have
not  been scheduled.  P lease

contact  us  i f  you are
interested in  host ing  an  event

in  your  area  or  in  connect ion
to  one of  our  other  events

(e. g . ,  Summer  Treks) .



PLENARY SESSIONS

INDUSTRY TRACKS
AND SESSIONS

NETWORKING +
COMMUNITY EVENTS
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WHAT IS ROMBA?
The ROMBA Conference,  launched in  1999,  i s  the  largest  annual  gather ing  of  LGBTQ+ MBA

students,  profess ionals,  and corporate  partners.  Th is  three- day event  b lends profess ional

development  and network ing  with  r igorous  recruitment ,  provid ing  career  opportunit ies  whi le

foster ing  a  strong sense  of  community.

High- energy  sess ions

feature  prominent  leaders

discuss ing  press ing

business  issues,  of fer ing

both inspirat ion  and

pract ica l  career  ins ights.

CAREER EXPO

The hal f- day  Career  Expo

connects  MBA students  and job

seekers  d i rect ly  with  top

corporate  partners,  provid ing

inclus ive  opportunit ies  for

internships  and fu l l- t ime roles.

Educat ional  sess ions  span near ly

a  dozen industry  tracks,  led  by

representat ives  f rom our

corporate  partners  and other

experts.  Panels,  workshops  and

personal  story tel l ing  of fer  real

wor ld  ins ights  into  var ious

career  paths.

Network ing  is  centra l  to

ROMBA ,  with  af f in i ty

gather ings,  a  Network ing

Lounge,  corporate  mixers,

and conversat ion  spaces

that  foster  connect ions

and belonging .

LOCAL CONNECTION + SUPPORT

ROMBA partners  with  local  bus inesses  for  case  compet i t ions  and

encourages  attendees  to  support  LGBTQ+ bus inesses,  art ists ,  and

community  in i t iat ives.
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The PRIZM Exper ience is  a  curated opportunity  that  connects  leading  employers  with  LGBTQ+

profess ionals  explor ing  the  next  stage  of  the ir  careers.  Held  concurrent ly  with  the  ROMBA

Conference,  PRIZM combines  access  to  ROMBA’s  f lagship  programming—plenary  sess ions,

specia l  events,  and network ing—with  targeted engagement  des igned for  exper ienced ta lent .

Corporate  partners  ga in  d i rect  exposure  to  profess ionals  through structured recruit ing

touchpoints,  inc luding  network ing  events,  cof fee  chats,  and the  Career  Expo Hal l ,  a longs ide

exclus ive  learning  and development  sess ions.  PRIZM equips  companies  to  strengthen their

p ipel ines,  showcase  inclus ive  leadership,  and bui ld  last ing  connect ions  with  seasoned

LGBTQ+ ta lent .

Al l  ROMBA corporate  partners  are  e l ig ib le  to  part ic ipate  in  PRIZM,  an  exper ience des igned

for  LGBTQ+ profess ionals  and a  key  opportunity  for  companies  to  connect  with  and recruit

exper ienced ta lent .  For  a  f lat  fee  of  $5,000,  in  addit ion  to  your  ROMBA partnership,  your

company can access  th is  d ist inct  pool  of  seasoned LGBTQ+ profess ionals.  Part ic ipat ion  is

included at  no  addit ional  cost  for  Diamond and Underwr iter  partners.
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WHY SHOULD
MY COMPANY
PARTNER WITH

 +

Al l  partnership  levels  inc lude a  var iety  of

useful  tools  to  enhance your  recruitment

efforts .  These  include access  to  the  ROMBA

resume database,  l i s ts  of  students  and

exper ienced ta lent  who have speci f ica l ly

indicated interest  in  work ing  for  your

company,  and an  exhib it ion  space at  the

ROMBA Career  Expo.  These  events  draw top

talent  f rom the  best  MBA,  graduate

programs and profess ionals  in  var ious

f ie lds  across  the  country  and the  g lobe.

RECRUITING TOP TALENT BRANDING AS AN EMPLOYER OF CHOICE
FOR THE LGBTQ+ MBA COMMUNITY

This  partnership  wi l l  a l low your  company to

highl ight  i ts  commitment  to  the  LGBTQ+

business  community  –  both  profess ionals

and students  –  in  order  to  help  dr ive  the

strongest  recruitment  outcomes poss ible .

SUPPORTING CURRENT EMPLOYEES
WHO ARE LGBTQ+

SHOWCASING YOUR COMPANY AS
A LEADER

INCORPORATING EXPERIENCED TALENT
INTO YOUR RECRUITMENT STRATEGY

This  partnership  wi l l  a l low your  company

to  h ighl ight  i ts  commitment  to  LGBTQ+

inclus ion and belonging  to  attendees  –

both  profess ionals  and students  –  in  order

to  help  dr ive  the  strongest  recruitment

outcomes poss ible .

Secur ing  speak ing  opportunit ies  as  a

partner  provides  a  p latform to  d iscuss  how

your  company is  support ing  inclus ion and

belonging  and address ing  cr i t ica l  bus iness

issues .

From LGBTQ+ pre-MBA ta lent  a l l  the  way

through exper ienced ta lent ,  ROMBA and

PRIZM are  some of  the  best  ways  to  engage

with  these  ta lent  pools  and recruit  for

internships  and a l l  levels  of  fu l l - t ime

posit ions .



I D E N T I T Y # %

Male 416 61.2%

Female 221 32.5%

Nonbinary or Non-
conforming

30 4.4%

Prefer to self-
describe

8 1.2%

Prefer not to say 5 0.7%

Transgender*
*This identity overlaps with
the gender identities above

23 3.4%

I D E N T I T Y # %

White 268 39.4%

Asian/Pacific
Islander

210 30.9%

Hispanic/
Latinx

87 12.8%

Black/African
American

55 8%

Multiracial 31 4.6%

Prefer not to say 20 2.9%

Prefer to self-
describe

8 1.2%

Indigenous/
AK Native

1 0.2%

I D E N T I T Y # %

Gay 323 47.5%

Bisexual 136 20%

Queer 75 11%

Straight 63 9.3%

Lesbian 51 7.5%

Prefer not to say 29 4.3%

Prefer to self-
describe

3 0.4%
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2025 ROMBA TALENT
DEMOGRAPHICS

GENDER IDENTITYRACE/ETHNICITY SEXUAL ORIENTATION

1 .  CO LU M B I A  B U S I N E S S  S C H O O L

2 .  U C,  B E R K E L E Y  -  H A A S

3.  D U K E  -  F U Q UA

4.  YA L E  S C H O O L  O F  M A N AG E M E N T

5.  N Y U  -  ST E R N

6 .  C A R N E G I E  M E L L O N  -  T E P P E R

7 .  G E O R G E T O W N  -  M C D O N O U G H

8 .  U P E N N  -  W H A R T O N

9 .  U T  A U S T I N  -  M C C O M B S

1 0 .  C O R N E L L  -  J O H N S O N

TOP BUSINESS SCHOOLS IN ATTENDANCE

The data  shown on pages  7  +  8  are  based on 680 student  attendees  at  ROMBA 2025 who completed our  post- conference survey.
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2025 ROMBA TALENT
DEMOGRAPHICS

Prior Work Experience

Post-School Preference

0 100 200 300 400

Consulting

Finance

Tech/Entrepreneurship

Other

Government/Public Sector/Nonprofit

Healthcare

Marketing/Brand Management

General Management/Operations

Media/Entertainment

Total

119 240

112 119

113 113

93 31

83

46 40

36 48

26 36

36

INDUSTRY EXPERIENCE

15+ - 4%

10-14 - 12%

5-9 - 59%

0-4 - 25%

Full-time (MBA1) - 51%

Full-time (MBA2) - 37.8%

Part-time - 8.1%

Executive MBA - 1%

Other - 2%

TALENT YEARS OF EXPERIENCEPROGRAM TYPE

2 3

10



I D E N T I T Y # %

Male 71 65.7%

Female 31 28.7%

Nonbinary or Non-
conforming

4 3.7%

Prefer to self-
describe

1 0.9%

Prefer not to say 1 0.9%

Transgender*
*This identity overlaps with
the gender identities above

8 7.4%

I D E N T I T Y # %

White 61 56.5%

Asian/Pacific
Islander

16 14.8%

Black/African
American

16 14.8%

Hispanic/
Latinx

8 7.4%

Multiracial 4 3.7%

Prefer not to say 3 2.8%

Prefer to self-
describe

0 0.0%

Indigenous/
AK Native

0 0.0%

I D E N T I T Y # %

Gay 64 59.3%

Lesbian 14 13%

Queer 10 9.3%

Bisexual 9 8.3%

Straight 8 7.4%

Prefer not to say 3 2.8%

Prefer to self-
describe

0 0.0%
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2025 PRIZM TALENT
DEMOGRAPHICS

GENDER IDENTITY RACE/ETHNICITYSEXUAL ORIENTATION

TALENT YEARS OF EXPERIENCE

10 -  14

37%
5 -  9

32%

15+

27%
0 -  4

4%

The data  shown are  based on 108 attendees  at  PRIZM 2025 who completed our  post- conference survey.
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2025 PARTNERS

IMPACT STATEMENTS FROM
PARTNERS
“ We ’ve  been an  enthusiast ic  ROMBA conference supporter  for  10+  years  because  we ’re

consistent ly  able  to  meet  the  h ighest  ca l iber  of  LGBTQ MBAs from across  the  country.”

“ The exper ience was  amazing .  I  fe l t  l i ke  I  had a l l  of  the  informat ion and support  needed to

successful ly  recruit  at  the  [ROMBA]  conference.  Communicat ion  was  a lways  t imely  and helpful .”

“ (Our  company's )  partnership  with  Reaching  Out  MBA has  expanded our  ta lent  pool  and

cult ivated a  more  inclus ive  environment ,  enabl ing  us  to  attract  except ional  LGBTQ+ MBA

candidates.  We look  forward to  cont inuing  our  col laborat ion,  further  strengthening  our

commitment  to  support ing  the  LGBTQ+ community.”



B E N E F I T
JADE

$ 10 , 000
GARNET
$ 15 , 000

RUBY
$20 ,000

SAPPH IRE
$25 , 000

EMERALD
$30 ,000

D IAMOND
$40 ,000

UNDER -
WR ITER
$50 ,000

Company Logo x x x x x x x

Conference
Registrations

3 5 6 8 10 12 15

Expo Booth 10' x 10' 10' x 10' 10' x 10' 10' x 10' 10’x20’ 10’x30’
10’x40’ or

20’x20’

Resumes x x x x x x x

Interest Report x x x x x x x

Registration
Discounts

10% 20% 20% 30% 30% 40% 50%

PRIZM
Inclusion

$5,000 $5,000 $5,000 $5,000 $5,000 x x

Speaking
Opportunities

x x x x x x

Job Listings 3 4 5 6 7 8

Convo Space or
Meal Table

x x x x x x

Company
Reception

$1,000 x x
x

x x

Banner Ad in
App

x x x x x

Ad in Program Half Page Half Page Full Page Full Page

Additional
Benefit

x x x

Company
Webinar

x x x

National
Partner 

x x

Promo Video x

Branded or
Presented
Workshop

x

Summer Treks x
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2026 PARTNER
LEVELS PRICING
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2026 PARTNER
LEVELS + BENEFITS

UNDERWRITER ONLY

Compl imentary  placement  in  promotional  v ideo presentat ion

One (1 )  company branded or  presented workshop

Guaranteed placement  in  two (2 )  summer  treks  -  one  (1 )  inc luded and a  second avai lable  for  $2 ,500

DIAMOND + ABOVE

EMERALD + ABOVE

Addit ional  benef i t :  Choice  of  semi-pr ivate  conversat ion  space or  company table  at

selected meal

Company webinar  p i tch  in  advance of  the  ROMBA conference

SAPPHIRE + ABOVE

Ad in  program (Sapphire  &  Emerald  =  1 /2  page;  Diamond &  Underwr iter  =  Ful l  page)

RUBY + ABOVE

Banner  ad  in  conference mobi le  app

GARNET + ABOVE

El ig ib le  speak ing  opportunit ies  for  company

representat ives

Job l ist ing(s )  in  year-round d ig i ta l  d istr ibut ions

Choice  of  semi-pr ivate  conversat ion  space or

company table  at  se lected meal

Opt ion to  hold  pr ivate,  on- s i te  company

recept ion

JADE + ABOVE

Company logo l i sted on col latera l  mater ia ls

Compl imentary  fu l l  conference reg istrat ions

Career  Expo Booth (10’x10’ )

Access  to  Reaching  Out  ta lent  resumes

Student  Interest  Report

Discount  on  addit ional  conference

registrat ions

Benef i ts  of  Nat ional  Partnership
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EXPLANATION OF
BASIC BENEFITS
STANDARD BENEFITS FOR ALL LEVELS

COMPANY LOGO

Submit  your  logo to  be  featured at  your  partnership  level

across  the  ROMBA website,  pr inted program,  app,  on- s i te

s ignage,  and more.  P lacements  are  subject  to  change.

FULL CONFERENCE REGISTRATIONS

Ful l  reg istrat ions  provide  access  to  a l l  p lenary  meals,

educat ional  sess ions,  publ ic  recept ions,  the  Career  Expo,

and local  programming.  Select  t icketed events  may require

separate  reg istrat ion.

RESUMES

Gain  d irect  access  to  hundreds  of  resumes from top LGBTQ+

MBA ta lent ,  bui ld ing  a  strong p ipel ine  of  qual i f ied

candidates  and advancing  your  company ’s  recruitment  goals .

STUDENT INTEREST REPORT

Receive  a  dynamic  report  of  reg istrants  who express  interest

in  your  company,  inc luding  contact  and background

informat ion.  Updates  are  provided as  new part ic ipants

reg ister.

CAREER EXPO BOOTH

Inc ludes  a  10’x10’  booth  with  a  table,  two chairs ,

wastebasket ,  bas ic  s ign ,  and Wi-F i .  Customizat ion  is  ava i lable

through ROMBA’s  af f i l iated drayage company.

DISCOUNTS ON ADDITIONAL REGISTRATIONS

Depending  on level ,  receive  d iscounted rates  on  addit ional

fu l l  reg istrat ions :  10% (Jade) ,  20% (Garnet ,  Ruby) ,  30%

(Sapphire,  Emerald) ,  40% (Diamond) ,  50% (Underwr iter ) .

PRIZM
BENEFITS

Engage with  PRIZM’s

exper ienced ta lent  pool

year-round for  just- in-t ime

hir ing  needs.  Benef i ts

include v i rtual  year  round

and on- s i te  network ing ,

access  to  profess ionals

seek ing  new opportunit ies,

resume books  and interest

l ists  generated for  your

exper ienced ta lent  needs,

logo placement ,  and job

l ist ings  in  our  new sletter.

Included for  Diamond and

Underwr iter  partners ;

$5,000 for  a l l  others.

ADD-ONS AND
ENHANCEMENTS

Want  to  make a  b igger

impact  at  ROMBA? Stand

out  by  sponsor ing  a  p lenary

meal ,  host ing  a  recept ion,

or  secur ing  specia l

branding  opportunit ies.  See

our  Corporate  Partner

Supplement  for  e l ig ib i l i ty,

pr ic ing ,  and avai labi l i ty.
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R E AC H I N G  O U T  M B A ,  I N C.

P O  B OX  51 5 3 8 1  # 6 5 4 6 2

LO S  A N G E L E S,  C A  9 0 0 51- 6 6 8 1

S P O N S O R S H I P@ R E AC H I N G O U T M B A .O R G

W W W. R E AC H I N G O U T M B A .O R G

L I N K E D I N

FAC E B O O K

I N STAG R A M

CONTACT

https://reachingoutmba.org/
https://www.linkedin.com/company/reachingoutmba/posts/?feedView=all
https://www.facebook.com/ReachingOutMBA/
https://www.facebook.com/ReachingOutMBA/
https://www.instagram.com/reachingoutmba/?hl=en
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	DALLAS, OCTOBER 1-3
	The world’s largest gathering of LGBTQ+ MBA talent, integrated with PRIZM for seasoned professionals. Includes plenaries, workshops, events, and a Career Expo for corporate recruiting. 2026 will be at Hilton Anatole, Dallas, TX.
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	WHAT IS ROMBA?
	CAREER EXPO
	PLENARY SESSIONS
	INDUSTRY TRACKS AND SESSIONS
	NETWORKING + COMMUNITY EVENTS
	LOCAL CONNECTION + SUPPORT
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	RECRUITING TOP TALENT
	BRANDING AS AN EMPLOYER OF CHOICE FOR THE LGBTQ+ MBA COMMUNITY
	SHOWCASING YOUR COMPANY AS A LEADER
	SUPPORTING CURRENT EMPLOYEES WHO ARE LGBTQ+
	INCORPORATING EXPERIENCED TALENT INTO YOUR RECRUITMENT STRATEGY
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	2025 ROMBA TALENT DEMOGRAPHICS
	The data shown on pages 7 + 8 are based on 680 student attendees at ROMBA 2025 who completed our post-conference survey.
	RACE/ETHNICITY
	SEXUAL ORIENTATION
	GENDER IDENTITY
	IDENTITY
	White
	268
	39.4%
	Asian/Pacific Islander
	210
	30.9%
	Hispanic/ Latinx
	12.8%
	Black/African American
	8%
	Multiracial
	4.6%
	Prefer not to say
	2.9%
	Prefer to self-describe
	1.2%
	Indigenous/ AK Native
	0.2%

	IDENTITY
	Gay
	323
	47.5%
	Bisexual
	136
	20%
	Queer
	11%
	Straight
	9.3%
	Lesbian
	7.5%
	Prefer not to say
	4.3%
	Prefer to self-describe
	0.4%

	IDENTITY
	Male
	416
	61.2%
	Female
	221
	32.5%
	Nonbinary or Non-conforming
	4.4%
	Prefer to self-describe
	1.2%
	Prefer not to say
	0.7%
	3.4%


	TOP BUSINESS SCHOOLS IN ATTENDANCE
	1. COLUMBIA BUSINESS SCHOOL 2. UC, BERKELEY - HAAS 3. DUKE - FUQUA 4. YALE SCHOOL OF MANAGEMENT 5. NYU - STERN
	6. CARNEGIE MELLON - TEPPER 7. GEORGETOWN - MCDONOUGH 8. UPENN - WHARTON 9. UT AUSTIN - MCCOMBS 10. CORNELL - JOHNSON


	2025 ROMBA TALENT DEMOGRAPHICS
	PROGRAM TYPE
	TALENT YEARS OF EXPERIENCE
	INDUSTRY EXPERIENCE
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	2025 PRIZM TALENT DEMOGRAPHICS
	The data shown are based on 108 attendees at PRIZM 2025 who completed our post-conference survey.
	GENDER IDENTITY
	SEXUAL ORIENTATION
	RACE/ETHNICITY
	IDENTITY
	Male
	65.7%
	Female
	28.7%
	Nonbinary or Non-conforming
	3.7%
	Prefer to self-describe
	0.9%
	Prefer not to say
	0.9%
	7.4%

	IDENTITY
	Gay
	59.3%
	Lesbian
	13%
	Queer
	9.3%
	Bisexual
	8.3%
	Straight
	7.4%
	Prefer not to say
	2.8%
	Prefer to self-describe
	0.0%

	IDENTITY
	White
	56.5%
	Asian/Pacific Islander
	14.8%
	Black/African American
	14.8%
	Hispanic/ Latinx
	7.4%
	Multiracial
	3.7%
	Prefer not to say
	2.8%
	Prefer to self-describe
	0.0%
	Indigenous/ AK Native
	0.0%


	TALENT YEARS OF EXPERIENCE
	10 - 14
	37%
	5 - 9
	32%
	15+
	27%
	0 - 4
	4%
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	2025 PARTNERS
	IMPACT STATEMENTS FROM PARTNERS

	2026 PARTNER LEVELS PRICING
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	2026 PARTNER LEVELS + BENEFITS
	JADE + ABOVE
	GARNET + ABOVE
	RUBY + ABOVE
	Banner ad in conference mobile app

	SAPPHIRE + ABOVE
	Ad in program (Sapphire & Emerald = 1/2 page; Diamond & Underwriter = Full page)

	EMERALD + ABOVE
	Additional benefit: Choice of semi-private conversation space or company table at selected meal
	Company webinar pitch in advance of the ROMBA conference

	DIAMOND + ABOVE
	Benefits of National Partnership

	UNDERWRITER ONLY
	Complimentary placement in promotional video presentation
	One (1) company branded or presented workshop
	Guaranteed placement in two (2) summer treks - one (1) included and a second available for $2,500
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	EXPLANATION OF BASIC BENEFITS
	STANDARD BENEFITS FOR ALL LEVELS
	PRIZM BENEFITS
	ADD-ONS AND ENHANCEMENTS

	CONTACT

